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Tops In Blue 2004 Promotion Kit

Welcome to another great year for Tops In Blue!

This promotion kit includes everything you need to promote the 2004 tour of Tops In Blue!  Materials in this package include a sample press release, several promotion scripts, camera-ready Tops In Blue and sponsor logos, and a CD that contains graphic files to aid in desktop publishing and label making to customize your table tents, posters, and invitations.  You will also find black and white camera-ready ads that can be reproduced as flyers.  Please remember to use the disclaimer when using the sponsor logos.

Be sure to take advantage of all of your advertising options, local radio and news broadcasts, and local businesses catering to your market.  Your local commissary, AAFES, and Shoppette are ideal locations for promotional support.  As an advertising option, a standard 36-foot street banner is available for outside advertising.  If a banner is a viable advertising option for your base, contact the Administrative Assistant, Terri Smith, to reserve one.  These banners are on a first-come, first-served basis.  There is a 6-foot area on the banner for customizing your local show date.  Please make local arrangements to have vinyl lettering added to this area to reflect show information.  Another form of advertising material available is a 1/2" VHS video with two promotion spots for use on the base and commercial cable system. 

To increase the excitement at the show, we are asking project officers and marketing staff to “work” the crowd, by getting them to enter the drawing.  Drawing boxes and entry forms will be provided during setup for pre-registration while the audience is standing in line. Staff members should collect the entries and consolidated them into boxes provided just before the show.  The prizewinner for the 1,000 call minute prize will be announced during the show.  All entries collected during the show will automatically be entered in the Million Minute Giveaway through running through 2004.  After December 2004, the entries will be used only for the 1,000 call minutes at the show.  

The TOPS IN BLUE team may be available for interviews with local media, depending on their arrival time at your location.   Please coordinate any requests well in advance with Air Force Entertainment at (210) 652-6566. 
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Fast Facts
Did you know that Tops In Blue…

Has performed at 6 World Fairs!

Has performed for over 100 State Fairs and Festivals!

Has produced 5 movies and 2 albums!

Has performed before a single audience of 420,000!

Had their TV debut in 1954 on Ed Sullivan’s “Toast of the Town!”

Has performed in 6 Bob Hope Specials!

Has performed before a live and broadcast audience of 110 million at Super Bowl XIX!

Has performed before a live audience of over 250,000 people at the 2002 Daytona 500!

Unloads and sets up over 36,000 pounds of equipment per performance!

Features special effects lighting equivalent to 556 lights!

Uses a stage and truss, which are built to fit on six pallets or one truck trailer!

Uses over 2 miles of cable during each performance!

Has featured over 1,750 airmen in their shows during the past 50 years!

Has performed over 7,000 shows since 1953!
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Press Release

(Long Version)
Get ready for a fantastic night of free entertainment!  TOPS IN BLUE, the premiere entertainment showcase of the United States Air Force will perform at ______________(city/base name) on ________________(date) at ________________(time) in the _________________(location).  The highly acclaimed 2004 edition of TOPS IN BLUE entitled “Musicology” is an intricate mixture of the musical sounds of America.  Through the creative use of today's technology, TOPS IN BLUE will present a fun-filled, action-packed performance showcasing hits with their own special spin.  Bigger and better than ever, the 2004 TOPS IN BLUE team is entertaining worldwide audiences with music and fun for the entire family.

In this year’s show, Tops In Blue creates their very own musical formula.  They take the swing of “The Brian Setzer Orchestra” and the groove of  “Peaches & Herb” the harmonies of the “Tavares” and energy of “Madonna,” adding the country of “Martina McBride,” the emotion of “Whitney,” and a pinch of “Hammer-time,” shake well, then pour it into a stage setting of incredible, lighting, and choreography and then savor through all your senses to get a small taste of this year’s TOPS IN BLUE extravaganza.  The world-renowned Air Force’s Expeditionary Entertainers will satisfy all musical tastes with a musical mixture that’s sure to entertain.

After celebrating their 50th Anniversary in 2003, TOPS IN BLUE ‘04 keeps up its whirlwind tour schedule by visiting all the bases throughout the United States and to more than 23 foreign countries.  Their aggressive tour schedule spans over 130 locations and over 150 shows and also includes entertaining forward-deployed troops in various locations in Iraq, Qatar, Afghanistan, and Kuwait.

The TOPS IN BLUE ’04 Tour is proud to be sponsored by Coca-Cola and AT&T. This is 

Coca-Cola’s first year of financial support while AT&T has sponsored the TOPS IN BLUE program for 13 consecutive years. As a bonus, one lucky fan at each performance will win a 1000-minute AT&T calling card. Additionally, all entries received during the show will have a chance to win prizes in the AT&T Million Minute Giveaway Promotion during 2004. Air Force Services salutes Coca-Cola and AT&T.

This year's TOPS IN BLUE team is indeed a reflection of the "Best of the Best.”  Like never before, this group of talented, and dynamic Air Force members displays the pride, patriotism and dedication felt by all Air Force personnel around the world.   The show is guaranteed to touch the hearts of everyone and will remind each of us of what we stand for.  Don't miss this powerful and absolutely unforgettable show!

For more information, contact your base Services squadron or visit www.topsinblue.com.   

No federal endorsement of sponsors is intended.

[image: image4.png]



Press Release

(Short Version)
The U.S. Air Force’s TOPS IN BLUE is offering a free night of family entertainment in the  (location) at (time) (date).

In this year’s show, Tops In Blue creates their very own musical formula.  They take the swing of “The Brian Setzer Orchestra” and the groove of  “Peaches & Herb” the harmonies of the “Tavares” and energy of “Madonna,” adding the country of “Martina McBride,” the emotion of “Whitney,” and a pinch of “Hammer-time,” shake well, then pour it into a stage setting of incredible, lighting, and choreography and then savor through all your senses to get a small taste of this year’s TOPS IN BLUE extravaganza.  The world-renowned Air Force’s Expeditionary Entertainers will satisfy all musical tastes with a musical mixture that’s sure to entertain.
 “TOPS IN BLUE is the Air Force’s premier entertainment showcase,” said Tom Edwards, show producer and chief of Air Force Entertainment.  “The new 2004 team is a reflection of the ‘best of the best’ performers throughout the Air Force.”

The TOPS IN BLUE 2004 team will visit more than 120 locations and perform over 150 shows in the United States and 22 foreign countries.  Their official web site is www.topsinblue.com and provides information about the 2004 touring schedule and how to join the team.

Sponsors for the tour include AT&T and Coca-Cola.  AT&T is providing a 1,000 call-minutes card, which will be awarded during the show.  By attending the show audiences also have the chance to enter the Million Minute Giveaway, sponsored by AT&T*.   For more show information, contact (name and number)__________________________________.  

* This Million Minute Giveaway ends 31 Dec 2004.  
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History
Red, White, and Tops In Blue

Celebrating over 50 years of entertainment history, Tops In Blue is proud to represent the United States Air Force as one of the oldest and most widely traveled entertainment groups of its kind. This world-renowned production, Tops In Blue, is an all-active duty US Air Force special unit made up of talented amateur performers selected for their entertainment abilities.  Each year, thousands compete in base talent contests and the most talented move on to higher levels of competition.  The result is an elite group composed of 35 of the most talented vocalists, musicians, and dancers anywhere.  Known as the Air Force’s Expeditionary Entertainers; the group’s main mission is to perform for military personnel and their families throughout the world.  The enormous popularity of the group has also made them America’s goodwill ambassadors around the globe.  

Each team begins their tour with an intense 45-day training period at Lackland Air Force Base, Texas, “Home of Tops In Blue”.  This training consists of a highly accelerated educational process to prepare them to succeed as world-class entertainers and distinguished Air Force Ambassadors during their nine-month tour.  The performers must not only master the instrumental, vocal, choreography, and staging requirements of the performance, but also the intricate responsibilities of being their own technical staff.  The performing team under the guidance of five technical personnel is responsible for setting up over 36,000 pounds of staging, lighting, audio, and special effects equipment required for each performance.  They must also become a complete self-contained operational unit with each member being responsible throughout the tour for their own logistical needs, such as ground transportation, airlift, lodging, dining, wardrobe, palletizing, etc. 

Since its first world tour in 1953, the group has also performed on film, produced albums, and appeared on national television with such legends as Ed Sullivan, Bob Hope, Alabama, Barbara Mandrell, BOYZ II MEN, and many others.  They performed the entire halftime shows for the 1981 Garden State Bowl and Super Bowl XIX.  They have performed for heads of state and dignitaries throughout the world.  They have toured throughout Western, Central, and Eastern Europe, the Far East, Middle East, Central America, Canada, and all 50 of the United States.  Countries such as Taiwan, Bulgaria, Iceland, Thailand, Saudi Arabia, Albania, Vietnam, and Cuba have all experienced the extraordinary entertainment of Tops In Blue.  Since 1996, their mission led them through hostile locations to build morale for our nation’s joint military services supporting Operation Joint Endeavor in Bosnia-Herzegovina and contingency bases in Croatia, Hungary, Italy and Turkey.  In 2002, Tops In Blue continued their expeditionary mission by being among the first entertainment groups to travel into the most forward location in Afghanistan, Uzbekistan, Pakistan, Qatar, and Kyrgyzstan.   If the first 50 years are any indication of what is to come, the next 50 years will exceed all expectations as Tops In Blue continues to bring a touch of home, a touch of America, and above all, the pride of the Air Force to their audiences.                                                                           
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Press Promos

The following material is for use as community service announcements with civilian media and for use in the base Daily Bulletin.

Tops In Blue 2004 takes center stage  ________(date) at ______(time) at  ________(city/base name) for one performance only! The show theme, “Musicology” is a musical mixture of fun and entertainment.   Be sure to catch the celebration as they perform a their very own mixture of R&B, gospel, country, and pop music. Tops In Blue 2004 is sponsored in part by AT&T and COCA-COLA.  Be sure and register at the show for a chance to win a prize of 1,000 call minutes from AT&T.  Entries collected during the show will also have chance to win one of prizes from the AT&T Million Minute Giveaway.  Admission is free and open to the public!  Please call________(phone) for more details.



Don’t miss an unforgettable evening with the United States Air Force’s world renowned Tops In Blue musical showcase as they present their only 2004 tour performance, “Musicology” at ___________(city/base name)__________(date) at__________(time).  Admission is free and open to the public!  Please call_________(phone) for more details. Great entertainment for the whole family! 



It's live and it's free – The musical event you have been waiting for is about to arrive - Tops In Blue, 2004 mixing up sounds in their own special way during their show, “Musicology”.  They will be performing one show only at_________________________ (city/base name) on ________________(date) at ___________________(time).  The show is open to the public but seating is limited!  Please call__________________(phone) for more details.  This year’s worldwide tour is sponsored in part by AT&T and COCA-COLA.  Be sure and register at the show for a chance to win a prize of 1,000 call minutes from AT&T.  Entries collected during the show will also have chance to win one of prizes from the AT&T Million Minute Giveaway.



Join us at  ___________________(city/base name) _______(date) at ________________(time) as Tops In Blue 2004 performs live for one show only.  Admission is free and open to the public!  Please call_________ (phone) for more details.  This year’s world tour celebrating 50 years of entertainment history through the United States, Europe, Southwest Asia, Balkans and the Far East is sponsored in part by AT&T and COCA-COLA. Be sure and register at the show for a chance to win a prize of $200 AAFES gift certificate sponsored by COCA-COLA and 1,000 call minutes from AT&T.  Entries collected during the show will also have chance to win one of prizes from the AT&T Million Minute Giveaway.

Federal endorsement of sponsors is not intended. (Must be entered on every press release)

NOTE:  THESE PRESS RELEASES ARE GOOD THROUGH DEC 04.  EVERY SHOW AFTER THAT DATE WILL STILL FEATURE THE 1000 CALL-MINUTE GIVEAWAYS, HOWEVER THE MILLION MINUTE GIVEAWAY IS WILL BE FINISHED.  BE SURE TO EDIT YOUR COPY ACCORDINGLY FOR SHOWS AFTER DEC 04.  

